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TOTAL SALES

$1.45B

Spirits 35%
Wine 31%
Beer and Cider 23%

Ready-to-Drink 11%

—= i

customer products
transactions available

24M 38K

volume sold
units sold (in litres)

129M 131M

*The transaction number includes retail stores, warehouses,
eCommerce and specialty services.

ONTARIO SHARE
% OF PRODUCT SOLD THAT IS
PRODUCED IN ONTARIO

Ready-

to-Drink 81%

Beer

and Cider 59%

Wine 27% -

Spirits 21% -

WINE MARKET SHARE
BY REGION

Canada 26% (99.7% Ontario)

Italy 19%

United States 15%
France 11%
Australia 7%
Other 6%

New Zealand 5%
Chile 5%

Spain 4%

Portugal 2%

TOP SELLING WINES

BY NET SALES BY CATEGORY
« Josh Cellars . _—~ Rosé 3%
e Tom Gore - .
« Stoneleigh Other 5%
¢ Kim Crawford ( Sparkling
« Peller Family & Champagne 7%

Vineyards . o
« Veuve Clicquot White 34%
« J. Lohr Red 51%
« Santa Margherita
« Jackson-Triggs
o Bread & Butter

TOP SELLING SPIRITS

BY NET SALES

« Smirnoff Vodka
« Crown Royal

« J.P. Wiser's

« Captain Morgan
« Canadian Club
« Absolut Vodka
o Bacardi

« Forty Creek Whisky

« Jameson Irish
Whiskey
« Johnnie Walker

Liqueurs 11%

BY CATEGORY
Asian Spirits
& Other 1%
Gin 4%
Brandy 4%
/ Tequila 8%
\ \ Rum 11%

Vodka 25%

Whisky 36%
TOP SELLING BEER & CIDER
BY NET SALES BY CATEGORY
« Busch Non Alcoholic 0.6%
+ Heineken - 0
« Molson Canadian -—1 Cooler 1%
« Budweiser Cider 4%

« Coors Light

e Corona Extra
« Bud Light

« Michelob Ultra
« Stella Artois

e Guinness

Craft 12%
Mainstream 21%

Premium 61%

TOP SELLING READY-TO-DRINK

BY NET SALES

o Twisted Tea

« Cottage Springs
« White Claw

e Smirnoff

« NUTRL

« Black Fly

« Mott's

« Mike's Hard

« Coors Seltzer

o Cutwater

BY CATEGORY

Other 2%

J/—' Premixed
Cocktails 2%

Light Coolers 3%
Caesars 6%
Tea Coolers 13%

Cocktail Coolers
16%

Traditional
Coolers 24%

Seltzers & Sodas
Coolers 34%

il
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LCBO slstanasimy

As a purpose led organization, LCBO continues to make remarkable strides across our social impact platform, Spirit of Sustainability (SoS), designed to create a more sustainable
future for Ontario by supporting the province'’s social and environmental needs. Discover our 2024 Spirit of Sustainability Impact Report.

Top selling wines are by SKU; Top selling spirits, beer & cider and RTD are by brands. The data provided in this Quarterly Update is for informational purposes only. While the LCBO uses reasonable efforts to ensure that the information provided is accurate
and up-to-date, the LCBO makes no warranties as to the accuracy of the content and assumes no liability or responsibility for any errors or omissions in the content.

Disclaimer: This report includes data from January 2025 to March 2025. On March 4, 2025, the Government of Ontario directed LCBO to remove
all U.S. products from sale in response to U.S. tariffs on Canadian goods.


https://www.lcbo.com/en/impact-report

